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Abstract:  

CSR is a responsibility that must be implemented by every company, where the company's responsibility 

is not only on the financial condition. But corporate responsibility (CSR) is also related to all stakeholders 

included their family employees. The existence of a company can have two impacts, namely positive and 

negative, therefore the company needs to prevent negative impacts that may arise and can interfere with 

the company's operations and community activities. This, CSR is very necessary to be implemented in 

every company. This research uses qualitative research and uses a deductive approach. The results of this 

study indicate that the implementation of CSR is indispensable in a company, the variable of participation 

democracy takes part in the establishment of the company and the level of welfare of the Indonesian 

people is one of the impacts of the success of a company in promoting the concept of CSR. 
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1. Introduction 

Corporate Social Responsibility is a theory that 

explains the importance of a company in 

implementing its operational activities to always 

build harmonious relationships and make a positive 

contribution to society and the environment [1]. The 

role of morals is very important and influential in all 

social aspects including attitude, economic aspects 

including business and companies and even cultural 

aspects. This, CSR has an active role in a company 

related to responsibility towards stakeholders, 

especially employees and communities around the 

company's work area. UU no. 40 of 2007 Article 66 

paragraph 2 part c describes the responsibilities of a 

company in which it is related to financial 

responsibility, corporate activities and responsibility 

for social and environmental activity reports (Law 

Number 40 of 2007 Article 66 Paragraph 2, nd). 

This makes corporate responsibility a necessity both 

in economic and social terms. Because when a 

company is established and gets permission from the 

community, there will automatically be a profit 

chasing within the regulatory boundaries that have 

been determined by the community [3]. Companies 

also have to take responsibility for the ecological 

costs of society for their actions [4]. 

Social responsibility that is carried out will give 

birth to the welfare of the community, government 

and all elements involved in a country. Meanwhile, 

natural resources are the basic capital for the welfare 

of the country [5]. Therefore, the abundant natural 

resources in Indonesia must really be utilized, even 

if it is processed properly and environmentally 

friendly by companies in Indonesia, especially 

companies that produce waste [6]. 

Investors give appreciation to companies that apply 

the concept of CSR, because if the company does 

not implement the CSR concept, it could be that the 

company is unable to maintain its business 

sustainability so that investors are not interested in 

investing in the company [7]. 

This is because CSR is very important because this 

CSR concept provides some positive energy, 

including fulfilling regulations, laws and 

regulations, as a corporate social investment to get a 

positive image, CSR is also included in the business 

strategy section and the risk management section of 

the company to reduce and avoid social conflicts  

[8]. 

Various kinds of factors cause why social 

responsibility becomes so important in the scope of 

the organization, including:  

1. The flow of globalization, which provides an 

illustration of the disappearance of the 

boundary lines between various regions of 
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the world, thus presenting universality [9]. 

Thus, it is possible for multinational 

companies to develop anywhere as a 

globalization link. 

2. Consumers and investors as the primary 

public profit organizations need a description 

of the organization's responsibility for social 

and environmental issues [10] 

3. As part of organizational ethics, 

organizational responsibility is needed to be 

able to manage the organization well (better 

known as good corporate governance). 

4. People in some countries consider that the 

organization has met ethical standards of 

organization, when the organization cares 

about the environment and social problems 

[11]. 

5. Social responsibility can at least reduce 

crises that have the potential to occur in the 

organization [12]. 

6. Social responsibility is considered to 

increase the reputation of the organization 

[13]. 

There are many benefits that can be obtained from 

the concept of CSR, including: implementing CSR 

can reduce the risk of inappropriate treatment 

received by the company, as a protector and help the 

company minimize the adverse effects caused by the 

crisis.[14]. 

2. Literature Review 

Corporate Social Responsibility 

Corporate Social Responsibility theory describes the 

importance of accountability in a company [15] 

There is a broad definition from the World Business 

Council for Sustainable Development (WBCSD), 

that CSR is a company agreement to act ethically 

and have a positive impact on the economic 

development of the company, employees, 

stakeholders and the wider community [16]. 

The commitment implemented by CSR is closely 

related to business ethics and the social dimensions 

of business activities [17]. This means that the 

implementation of CSR in each country has a 

different context, because conditions in developed 

and developing countries are also different in terms 

of the economy, social and even the culture of the 

citizens of a country [18]. According to Suwandi et 

al. (2013) it is also stated that the dimensions of 

CSR include economic, social, legal, ethical, 

environmental, and others. 

The CSR movement is applied in developed 

countries because of the awareness and voluntary 

encouragement [20]. Kotler said that CSR is 

implemented because it is not because it has been 

mandated by law, morals or even ethics, but CSR is 

carried out because it is more inclined because of a 

voluntary commitment by corporations in selecting 

and implementing CSR practices [21]. 

There are two types of CSR concepts, namely CSR 

in a broad and narrow sense [22]. Csr in a broad 

sense is long-term economic activity, where 

economic activity is not only about social 

responsibility but also about corporate 

accountability to the community and the 

international community [23] While CSR in a 

narrow sense has many meanings put forward by 

experts, one of which is CSR according to Kotler 

and Nance, which is a corporate commitment to the 

welfare of society through policies in business and 

distribution of corporate resources [24]. 

There are three basic understandings of CSR, 

including: first, a role that is voluntary, in which the 

company is tasked with helping to overcome social 

and environmental problems. Second, the company 

has the duty to set aside a portion of its profit for 

generosity, which aims to empower society and 

improve when there is environmental damage. 

Third, CSR is a company obligation to pay attention 

to the environment and people who are experiencing 

a crisis [25]. 
 

Participatory Democracy 

The democratic approach appears on the principle of 

equality, this means that every citizen in a country 

that applies democracy has the same rights 

regardless of culture, wealth and descent [26]. 

Because the real sovereignty is held by the people 

which then becomes a source of legitimacy and 

legality of state power (E-Journal.Uajy.Ac.Id, nd). 

Bagir Manan expressed his opinion that community 

participation can be carried out in various ways, one 

of which is including the community involved in a 

project, either a company or a regional law [28]. 

The theory of participatory democracy assumes that 

the existence of a company can run well if 

participatory democracy is considered, in the sense 

that the company has responsibilities that should be 

carried out when it is related to business activities, 

both people who are in the company and the place 

where the company conducts business activities 

[29]. In community life, CSR can develop itself and 

its business so that the goal of achieving prosperity 

is achieved [30]. This is intended for the 

implementation of CSR which must be effective and 

targeted. 
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Level of Welfare of Indonesian Society 

In general, CSR is interpreted as a way in which the 

name of the company strives to achieve a balance 

between economic, environmental and social 

objectives in order to maintain a balance of 

relationships between entrepreneurs and the 

surrounding community, because according to the 

ethical approach of an economic institution called 

business, it cannot be separated from its existence. 

Public [31] This is due to the fact that business as a 

subsystem has lived or existed in society, therefore it 

cannot be separated from its existence from society 

or its social relationships [32]. 

The level of welfare of the Indonesian people can be 

measured by indicators of social and economic 

aspects because there are many problems that arise 

due to inadequate needs. According to Akwuyen & 

Suwandi (2017) the indicators used to identify the 

level of welfare vary widely. For example, a person 

can be categorized as poor if they have low income, 

have poor health, have low education, consume 

foods with low nutrition, live in a house that is not 

suitable for habitation, and so on. 

To improve community welfare is a balance in the 

social responsibility system, it can be carried out 

according to the role and function of each party, the 

process and all missions carried out are carried out 

in a balanced way for all parties who must be given 

a contribution to the rights as a community and an 

equivalent obligation as an actor effort [34]. 

The implementation of corporate social 

responsibility has had a lot of influence on the 

surrounding community. Helping underprivileged 

people to meet their needs is one of the goals of 

CSR management for community welfare [35]. 

The implementation of the CSR model program is a 

form of the quality of the company's environmental 

life that has the ability of humans as individual 

members of society to have a role in responding to 

existing social conditions and can be enjoyed and 

utilized, utilize and maintain the environment [36] 

The results show that the implementation of the 

company's CSR program which involves community 

participation, useful programs, programs that can 

develop knowledge and programs that can increase 

cooperation among community members will be 

able to shape or influence the strengthening of 

community social capital [37]. 

Based on the existing point of view, it shows that 

what the company has done has described the 

success in implementing the company's CSR [38]. 

This can be seen from the various indicators of 

activity programs that have been implemented 

periodically and continuously. Compensation for the 

poor and community social development in order to 

maintain public order are examples of several 

corporate CSR programs that can be felt positively 

by the community [39]. 

The level of welfare of the Indonesian people can be 

measured by indicators of social and economic 

aspects because there are many problems that arise 

due to inadequate needs (Citra Kunia putri and trisna 

insan Noor, 2013). The welfare of the Indonesian 

people also depends on companies, especially 

companies that are located around large crowds of 

residents [41]. 

In implementative terms, the development of CSR in 

Indonesia still really needs attention from all parties, 

including the government, companies and the wider 

community. Because after it is indicated that some 

companies in Indonesia do not apply the concept of 

CSR in their company activities [42]. 

The results showed that the company's CSR 

program which is carried out by involving 

community participation, useful programs, programs 

that can develop knowledge and programs that can 

increase cooperation among community members 

will be able to strengthen the existing social capital 

in the community, including trust, norms norms 

(norms), and networks (network) [43]. 

Pene results This litian supports this opinion 

Aprianthiny (2015) that CSR and social capital have 

a two-way relationship that is quality and mutually 

influencing, and the results of the research state that 

CSR implementation in society can be categorized 

as social capital because one of the company's 

successes is business sustainability. CSR is one of 

the factors of business sustainability by increasing 

trust in external parties, especially in the community 

environment because with the implementation of 

CSR, companies are required to be more responsible 

for the environment and the community around the 

company. 

3. Research methods 

This research is descriptive with qualitative research 

type. The type of approach used is the deductive 

approach, which is an approach that uses logical 

reasoning to draw conclusions from several 

assumptions. 

4. Results and Discussion 

Social responsibility or CSR is a company or 

business world commitment to the impact arising 
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from its operational activities. In addition to profit-

generating activities, companies need to carry out 

other activities that involve the surrounding 

community, even though it is a service company. 

These activities, among others, are related to social 

activities in the community, customer products and 

services, employment, the environment, and other 

activities that involve the community around the 

company. Community participation must be well 

understood so that the goal of empowering the 

community through participatory development can 

be achieved. 

In general, CSR is interpreted as a way in which the 

name of the company strives to achieve a balance 

between economic, environmental and social 

objectives in order to maintain a balanced 

relationship between entrepreneurs and the 

surrounding community, because according to the 

ethical approach of an economic institution called 

business, it cannot be separated from its existence. 

Public. This is because the subsystem of business 

has lived or existed in society, therefore it cannot be 

separated from its existence from society or its 

social relationships. 

If CSR is implemented properly, the objectives of 

socio-economic justice, wealth distribution will be 

evenly distributed and it is an integral part of the 

Islamic moral philosophy which is based on its 

commitment to a sense of brotherhood and 

humanity. 

In order to improve community welfare, it is a 

balance in the social responsibility system, it can be 

carried out according to the roles and functions of 

each party, the process and all missions carried out 

are carried out in a balanced manner for all parties 

who must be given a contribution to the rights as a 

community and an equivalent obligation as an actor 

effort. 

The implementation of corporate social 

responsibility has had a lot of influence on the 

surrounding community. Helping underprivileged 

people to meet their needs is one of the goals of 

CSR management for community welfare. 

The implementation of the CSR model program is a 

form of the quality of the company's environmental 

life that has the ability of humans as individual 

members of society to have a role in responding to 

existing social conditions and can be enjoyed and 

utilized, utilize and maintain the environment. The 

results showed that the implementation of the 

company's CSR program which involves community 

participation, useful programs, programs that can 

develop knowledge and programs that can increase 

cooperation among community members will be 

able to shape or influence the strengthening of 

community social capital. 

Based on the existing point of view, it shows that 

what the company has done has described the 

success in implementing the company's CSR. This 

can be seen from the various indicators of activity 

programs that have been implemented periodically 

and continuously. Compensation for the poor and 

community social development in order to maintain 

public order are examples of several corporate CSR 

programs that can be felt positively by the 

community. 

In the theory of participation (Uphoff, 1979) that 

participation in decision making is manifested by 

community participation in meetings. The decision-

making stage referred to here is the planning and 

implementation of a program. 

The development of Corporate Social Responsibility 

(CSR) for the Indonesian context can be seen from 

two different perspectives, this was stated by Solihin 

(2008). First, the implementation of CSR is indeed a 

voluntary business practice that comes from 

company initiatives. Second, the implementation of 

CSR is no longer a voluntary business practice, but 

its implementation is regulated by a mandatory law. 

Conceptually CSR in Indonesia still has to be 

divided between CSR implementation by large 

companies and CSR implementation by small and 

medium companies. So far, there is a misconception 

that CSR is only intended for large companies, even 

though it is not only large companies that can have a 

negative impact. CSR carried out by small and 

medium companies in Indonesia still revolves 

around opening jobs for the surrounding community 

and giving charity to the surrounding community. 

5. Conclusions 

Based on the discussion above, it can be formulated 

in a conclusion including: 

1. CSR is something that is achieved by companies 

or business actors in contributing to sustainable 

community or social involvement in achieving 

efforts to improve the quality or welfare of the 

company and society. 

2. The application of CSR is very necessary in a 

company. 

3. Participation democracy variable took part in the 

establishment of the company. 

4. The level of welfare of the Indonesian people is 

one of the impacts of the success of a company in 

promoting the concept of CSR. 
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