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Abstract 

While most people understand that engaged employees are often happier and more satisfied in their job, 

the main reason that engagement is now a focal point is because it leads to real business results. 

Emotional states are hard to understand and measure. Employees are becoming key business drivers for 

any organization. The objective of the study was to determine the effect of compensation system on 

employee engagement in Fairtrade horticultural firms in Kenya. The study was guided by expectancy 

theory and social exchange theory. A cross-sectional descriptive survey research design was adopted. The 

study targeted 17 fairtrade horticultural firms as unit of analysis and 5,600 employees as the unit of 

observation. The sample size was 373 respondents drawn from low level, middle level, and top-level 

management. The study relied mainly on primary data. The study adopted stratified and simple random 

sampling techniques. After the stratification of the respondents into strata, simple random sampling was 

adopted to pick up the respondents. The researcher used questionnaire as the research instrument. 

Descriptive and inferential analysis were computed using SPSS version 26. In order to analyze the 

relationship between the independent variables and the dependent variable the study used regression 

analysis at 5% level of significance. Specifically, simple linear regression analysis. The findings indicated 

that recognition system has a positive and significant effect on employee engagement in Fairtrade 

horticultural firms in Kenya. The study concluded that recognition system contributes significantly to the 

employee engagement in Fairtrade horticultural firms in Kenya. From the results, the study recommends 

that top management horticultural firm should come up with well-defined structure that will regularly 

recognize employees with exemplary performance in various categories.  This kind of recognition by the 

management as well as their supervisors would make employees feel appreciated for their input and 

therefore, help the organization to achieve their goals.  

 

Keywords: Recognition Practices, Employee Engagement, Extrinsic Incentive system, Fairtrade, 

Horticultural Firms 

 

1.1 Introduction 

The progress of a country relies largely on the pivotal role performed by entrepreneurs (Abduvakhobov, 

2023), via the establishment of small and medium-sized enterprises. Small and Medium Enterprises (SMEs) 

are often recognized as the fundamental support of any economy. They are regarded as key catalysts and 

participants in the advancement and progress of the country. The significant contribution they provide to 

both developed and developing nations has been strongly stressed. They serve as a crucial catalyst for 

economic growth (Manzoor, Wei, Nurunnabi & Abdul Subhan, 2019). More significantly, youth 
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entrepreneurship development is vital for job creation, wealth and economic growth (Akande & Alabi, 

2023). In order to do this, the implementation of entrepreneurship must be based on established or carefully 

considered entrepreneurial methodologies. Due to the intricate and interdisciplinary nature of 

entrepreneurship, there is no one entrepreneurial approach that improves the performance of agro-based 

youth small and medium enterprises (SMEs) (Bignotti, Antonites & Kavari, 2021). 

An entrepreneurial practice is how entrepreneurs get their firms operating in challenging situations (Sitienei, 

2020). Entrepreneurial practices refer to regularly occurring, socially recognized, and coordinated human 

activities. These activities are carried out by individuals who possess certain talents and use specialized 

instruments to ensure the success of their firms (Caldera, Desha & Dawes, 2019). In addition, Cucchi, 

Lubberink, Dentoni, and Gartner (2022) provide a definition of entrepreneurial practices as a cohesive set of 

methods used in entrepreneurial endeavors. The performance of Small and Medium Enterprises is influenced 

by entrepreneurial activities. Furthermore, Delorme (2023) argues that entrepreneurial practices include a 

wider array of entrepreneurial actions that contribute to the operation of a business. Van Erkelens, 

Thompson, and Chalmers (2023) define entrepreneurial practices as established and systematic methods or a 

domain of activities that include the application of knowledge and the process of change in the area of 

entrepreneurship. 

Kariuki (2023), claim that the SME sector has shown low adoption of entrepreneurial methods. Furthermore, 

the small number of youth SMEs in the agricultural sector who embrace entrepreneurial techniques tend to 

use informal, unorganized, and non-planned approaches. Evidently, according to Wanambisi (2022), 

entrepreneurial activities are required by SMEs to search for, choose and develop suitable entrepreneurial 

methods leading to enhanced performance.The current business landscape is characterized by volatility, 

fragmentation, uncertainty, complexity, pandemics, suboptimal entrepreneurial methods, and ambiguity. 

Therefore, adoption of entrepreneurial practices can be seen as a new paradigm which integrates critical 

aspects of entrepreneurship into a comprehensive concept where these entrepreneurial practices becomes a 

practice to be used by enterprises agro based youth small and medium (SMEs), inclusive for their better 

performance and success (Patterson, Pugalia & Agarwal, 2022). 

Due to the intricate and interdisciplinary nature of entrepreneurship, there is no singular entrepreneurial 

approach that improves the performance of agro-based youth SMEs, as stated by Bignotti et al. (2021). 

Hence, it is essential for youth agro-based SMEs to embrace entrepreneurial strategies that are most suitable 

for their specific company circumstances in order to enhance their performance. Salem and Mobarak (2019), 

says that entrepreneurial activities and skills such as marketing practice, problem solving practices, financial 

management and information technology, interpersonal skills and risk taking practices would assist 

teenagers minimize various obstacles. 

In addition, Manyi (2023) suggests that the performance of youth enterprises is greatly influenced by various 

entrepreneurial practices. Moreover, Shehata, Montash, and Areda (2021) argue that the performance of an 

organization is influenced by a blend of entrepreneurial techniques including financial practices, project 

management, marketing practice, and human resources management practices. In addition, Otika, 

Nwaizugbo, and Olise (2019) argue that entrepreneurial marketing practices, such as being proactive, taking 

calculated risks, being innovative, focusing on opportunities, leveraging resources, emphasizing customer 

intensity, and creating value, are crucial for positively influencing the performance of small and medium-

sized enterprises.  

Several researchers have recommended doing further research on entrepreneurial activities, as noted by 

Salem and Mobarak (2019). Additionally, Adeyanju, Mignouna, Mulinganya, and Ashagidigbi (2023) 

suggest that it is necessary to consistently examine how entrepreneurial practices might enhance the 

performance of agro-based youth small and medium enterprises (SMEs). In addition, Bignotti et al. (2021) 

suggest that the current body of literature begs for more research on the impact of entrepreneurial behaviors 

on outcomes such as the performance of small and medium-sized enterprises (SMEs). Clearly, Magaisa, 

Zhong, Srivastava, and Babu (2023) also acknowledge that there is a lack of research on the impact of 

entrepreneurial techniques on the performance of agro-based SMEs youth companies.  
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This research aims to analyze the impact of entrepreneurial marketing practice, on the performance of agro-

based youth firms. Considering the worldwide acknowledgement of small and medium-sized enterprises 

(SMEs) as a catalyst for economic expansion (Passaro, Quinto, Scandurra & Thomas, 2023), Dwivedi and 

Pawsey (2023) argue that prosperous SMEs effectively implement efficient entrepreneurial strategies. 

According to Hossin, Azam, and Hossain (2023), these techniques are essential requirements for ensuring 

the strong performance of agricultural-based youth start-ups. Permatasari and Gunawan (2023) argue that 

entrepreneurial practices include a wide array of entrepreneurial actions that contribute to the operation of a 

business. Ibidunni, Ogundana, and Okonkwo (2021) highlight the significance of entrepreneurial activities 

as a crucial means of survival for small and medium-sized enterprises (SMEs) in the ever-changing business 

landscape, particularly in developing nations.  

Susanto, Hashim, and Abdullah (2023) suggest the need of ongoing research into the ways in which 

entrepreneurial activities might enhance the performance of small and medium-sized enterprises (SMEs). 

Entrepreneurial practices have a crucial role in the survival of small and medium-sized enterprises (SMEs) 

in a rapidly changing environment (Njugunah, 2020). More crucially, Akomea, Agyapong, Ampah and Osei 

(2023), state that, these entrepreneurial strategies impact the success and thus performance of agro based 

small and medium \enterprises (SMEs). Performance is a crucial aspect in Small and Medium Enterprises 

(SMEs) (Taufik & Restapa, 2023). Furthermore, the existence of small and medium firms is contingent upon 

their performance (Ismail, 2022). Indeed, the existence of these organizations fundamentally relies on their 

ability to engage in the market alongside other businesses (Ahmed & Ali, 2023). Moreover, enhanced 

performance reduces the likelihood of Small and Medium Enterprises (SMEs) shutting down (Akomea, et 

al., 2023).  

 

1.2 Statement of the Problem 

The management of the Horticultural sector in Kenya has established incentive programs; these include 

promotion, training, career development, and work flexibility in search of improving employee work 

motivation to guarantee prompt and excellent service. However, employee work motivation is still low 

despite the existence of incentive programs (Chepoghisho, 2019). The horticultural industry has witnessed 

negative publicity on poor human resource management practices, working conditions resulting in a 

disgruntled labor force (Chepoghisho, 2019). This brings out an aspect of disengaged employees, which has 

far-reaching consequences in an industry that is labor-intensive compromising the benefits an organization 

could reap through labor efficiencies (Al Zeer, Ajouz & Salahat, 2023).  

According to ILO (2022), agricultural labor productivity in Kenya has been on the decline for the last three 

decades due to disengaged employees among other factors. A study by the Fairtrade Foundation reported an 

average absenteeism rate of 10% in Kenyan flower farms. This is a potential indicator of disengagement 

(Fairtrade Flower Report, 2023). National statistics indicate a high employee turnover rate of 20.7% among 

horticultural firms in Kenya. This suggests potential disengagement issues across various flower firms in 

Kenya. (Kenya National Bureau of Statistics, 2022). According to a report by Ethical Trading Initiative 

(ETI) (2020), the cut flower industry has been accused of overworking workers beyond the mandatory eight 

hours per day. Employees are required to work for 46 hours per five-day week, which is eight hours from 

Monday to Friday and five hours on Saturday (GoK, 2023). Yet, Kaaria (2022) carried out in Kenya, 

observes that workers in the cut flower industry were engaged even for more than ten hours per day 

sometimes going for shifts of up to 15 hours a day without a break, especially during the annual peak 

seasons such as valentine day and mothers’ day. In July 2010 more than 1,500 workers from Aquilla and 

Karuturi farms went on strike over poor working conditions and meagre wages, the strike being the third in 

less than two weeks (Muindi, 2020). Accordingly, the study endeavor to establish just whether or not 

workers in the cut flower industry are engaged in the farm within the legislated eight hours per day as per 

the Constitution of Kenya (2010).  

Employee engagement has been extensively studied. For instance, in a study conducted by Hussain, Khaliq, 

Nisar, Kamboh, and Ali (2019), it was observed that workers performed better when they were compensated 

and recognized, and when their employers were supportive of their well-being, especially in managing job-
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related stress. Using reward and performance data from five Litoral manufacturing firms, Ngwa et al. (2019) 

found that profit-sharing in manufacturing companies had a substantial good influence on employee 

commitment, whereas flat-rate systems had a major negative effect, and collective bargaining incentive 

systems had a significant beneficial impact on staff cohesion in manufacturing firms. Employee performance 

was the main concern in the research, but employee engagement was not.  

A case study was conducted among commercial banks in Noakhali Region, Bangladesh on employee 

performance and the results found out that employee performance is influenced by reward (Jeni, Mutsuddi & 

Das, 2020). Further, the study revealed that cash bonus does not affect employee performance. From the 

studies, it is evident that compensation systems contribute immensely to employee motivation, performance, 

productivity, and commitment. This study thus sought to better understand the effect of recognition practices 

on employee engagement in Fairtrade horticultural firms in Kenya by testing the following null hypothesis: 

H01 There is no significant effect of recognition practices on employee engagement in Fairtrade 

horticultural firms in Kenya. 

 

2.0 Literature Review 

2.1 Theoretical Framework 

Social exchange as formulated by Blau (1964) is based on the prism that an employee's perceived 

organizational support creates a sense of indebtedness and an obligation within an individual to repay the 

organization. Positive beneficial acts to an employee by the organization create a high exchange relationship 

that serves to develop an aversive sense of indebtedness to the organization which can only be reduced by 

reciprocation (Setton et al., 2016). Social exchange reciprocity occurs at all levels of the organization and 

also with immediate supervisors (Eisenberger et al., 1986).  

Reciprocity to the organization is noted in-role behaviors, citizenship behavior and organization 

commitment (Shore & Wayne, 2015). Social exchange leads to the trust of the employee towards the 

organization that it will fulfill its exchange obligations. Commitment to the organization through the social 

exchange can be either affective commitment or continuance commitment. Setton et al. (2016) describes the 

leader-member exchange to be a cordial relationship between the employee and the supervisor arising out of 

the perception the supervisor represents the organization to which the employee is indebted. Leader-member 

exchange is more associated with role behavior with employees developing personal obligation to undertake 

extra duties, put in more time, and minimize conflicts with the supervisors. 

The social exchange theory (SET) is a theory that is famously related to employee engagement. The social 

exchange theory (SET) indicated that a person is responsible for how they interact with other parties and 

create an environment of interdependence. The expectations, trust and mutual commitments are used to 

determine the efforts that both parties will make to ensure that a certain goal is achieved. The first party will 

require the other party to play some roles which they need to have mutual agreements and mutual roles. This 

theory explained the recognition practice variables in the study. 

 

2.2 Conceptual Framework 

The researcher's framework helps them organize their study, and it is a collection of concepts (Mensah, 

Agyemang, Acquah, Babah & Dontoh, 2020). The hypothesized relationship between independent variable 

and dependent variable is summarized in figure 1.  

 
Independent Variable       Dependent variable 

Recognition Practices 

 Non-monetary programs 

 Authority to act 

 Reward based responsibilities 

 Involvement in decision making 

 

Employee engagement 

 Vigor/extra efforts’ input 

 Dedication/commitment 

 Bonding personal and 

organization’s values  

 Identity with organization 
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Figure 1: Conceptual Framework 

 

2.3 Empirical Literature 

Proctor (2016) did a study on effective employee recognition affects attitude, happiness, and job satisfaction. 

The research design used was survey questionnaire. The findings of this study were deduced from 156 

responses at Walter Sisulu University (WSU) Chiselhurst campus out of the intended 500 respondents. It 

was determined that the attitude and dedication of the management to a good environment and employee job 

satisfaction played a key role in creating the workplace culture. Dedication to working with people: 

Managers with this level of commitment are sharing information and seeking feedback from the people who 

work for them. Tessema et al. (2017) carried out a study on the effects of employee recognition, pay, and 

benefits on job satisfaction. In this cross-sectional study, survey responses from university students in the 

US, Malaysia and Vietnam were analyzed. Employee recognition was found to have a significant impact on 

job satisfaction, regardless of home country income level (high, middle or low income) and culture 

(collectivist or individualist). However, the effect of employee recognition on job satisfaction was 

significantly more important for US respondents than for respondents from Malaysia and Vietnam. 

New research found that workers with recognition-based incentives are more efficient and productive (Khan 

et al., 2016). Supervisory recognition was tested using chi2 inferential tests to see whether it had an impact 

on workers. The research showed that incentive programs which base recognition on employee efficiency 

and effectiveness have been shown to motivate workers. Qasim et al. (2019) studied on the impact of 

employees’ recognition, rewards and job stress on job performance in perceived organizational support in 

the call centers located in Lahore, Pakistan. Data was gathered through the survey method of the 

questionnaire. A simple random sampling technique is used for this study. Results showed that employee 

rewards and recognition have a significant and positive effect on employee performance whereas job stress 

has a significant and negative effect on performance.  

Saunderson (2014) study on employee recognition asserted that employees not only want compensation but 

also need to be valued by their supervisors. It will increase the employees’ morale, thus, employees will be 

well motivated if they are recognized by the supervisors. Deci and Ryan (2016) study also reiterated the 

need for employee recognition using both monetary as well as non-monetary programs. The researcher gave 

an example of employee recognition like writing their names in the company’s newsletter, letters of 

commendation, extra time off and verbal appreciation. This is a form of caring and appraising the 

employees. The non-monetary awards are more motivating than the financial award, thus, in this way, the 

employees think that they are being valued. 

Mota (2014) also studied on employee recognition in the UK and found that employees who are recognized 

in their organizations are well motivated and perform well. This is because motivated employees perform 

well which makes one’s intent towards certain behavior. In this way, organizations achieve their goals. That 

is, it is the result of motivation and ability at the job that leads to high performance, hence, employee 

recognition boosts employee morale which results in the overall productivity of the firm. Shah (2016) 

concluded that employee recognition is a leadership tool that conveys leadership's priorities and values to 

workers. Employee recognition may have monetary value similar to the cost of luncheon, as well as 

presents. There is, however, no one who hands out money as a kind of appreciation, to say nothing of pay or 

bonuses. Employees' motivations for recognition are very diverse, and thus management must stay adaptable 

in their ways of acknowledgment. 

Christiane et al. (2014) examined on the relationship between employee recognition and performance using 

a controlled field experiment designed to investigate the causal effect unannounced, public recognition on 

employee performance in Tinbergen Institute Amsterdam. The study found that recognition increases 

subsequent performance substantially, and particularly so when recognition is exclusively provided to the 

best performers. Remarkably, workers who did not receive recognition were mainly responsible for the 

performance decrease.With respect to employee performance at public educational institutions, Ndung'u 

(2017) studied the impact of incentives and recognition on employee performance at Kenyatta University. 

Reward and recognition affect Kenyatta University staff performance, thus a descriptive research method 
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was employed for the study. Employee performance was shown to be correlated with financial 

compensation, as well as praise and recognition above (extrinsic rewards, intrinsic rewards and financial 

rewards, recognition rewards, working environment and leadership styles). 

Ndung'u (2017) stated that the study's findings on human resource practices, such as giving employees 

greater job and responsibility responsibilities, fostering more workplace autonomy, and enabling greater 

employee involvement, have implications for management and government officials at Kenyatta University. 

Based on an in-depth analysis of the study done by Ngugi (2016), below is an example of a work design 

study examining the correlation between job characteristics and employee performance. According to the 

findings of the research, job design was linked to workers' perceptions of their own performance. In order to 

ensure improved employee performance, banks should implement effective job identity, autonomy, and 

feedback. 

Onguso (2017) investigated the effects of job design on employee satisfaction at the Kenya bureau of 

standards, Nairobi County; Kenya. The study involved all employees in the organization except those in the 

management positions. The researcher used a descriptive study approach to collect the data. Research 

questions were included into questionnaires and administered according to specific classifications. The study 

reviewed that job compensation affects satisfaction; worker-supervisor is crucial in day to day business of 

the institutions and therefore affect job satisfaction. Career advancement on the other hand influences career 

growth and job, satisfaction. The study therefore recommends that Kenya bureau of standards (KEBS) 

management should formulate proper policies aimed at promoting job satisfaction through compensation, 

good working environment. 

 

Research Methodology 

3.1 Research Design: 

In this study, a cross-sectional survey research design was adopted. This was founded on the basis that the 

study involves various horticultural firms in Kenya. More so, cross-sectional studies are carried out at a 

specific point in time or over a short period of time. This research adopted pragmatism research philosophy 

which is premised on a reasonable and logical way of doing things or of thinking about problems that is 

based on dealing with specific situations instead of on ideas and theories.  
3.2 Population and Sampling Techniques 

The population for this study was all cadres of employees (21,030 employees) of the Horticultural firms in 

Kenya registered with Fairtrade Africa (17 Fairtrade horticultural firms). The target population of this study 

was the low –level, middle level, and top-level management staff. To scientifically calculate the sample size, 

A representative sample size with 95% confidence and risk levels were selected, based on the work of 

Yamane (1967) formula. The formula used is illustrated below. 

𝑛 =
𝑁

1 + 𝑁(𝑒)2
 

Where  

n = sample size; N =Target population; e = Proportion of the study 

The 5,600 is the target population and therefore, (N = 5,600). A 95% confidence level is deemed acceptable 

and thus statistically z = 2. Placing information in the above formula at a 95% confidence level and an error 

limit of 5% results in: 

n=____5,600 

 1 + 5,600 (0.050)
2
 

= 373 respondents 

Therefore, 373 respondents were the lowest acceptable number of responses to maintain a 95% confidence 

level and a 5% error level. A proportionate sample size of approximate 373 respondents was the unit of 

observation which is 5% precision of the population was selected using a stratified sampling technique from 

the identified study sample size of the population. After the stratification of the respondents in the cadres 

(low level, middle level and top management) and simple random sampling techniques was adopted to pick 

up the respondents. This is as illustrated in Table 1. 

 

Table 1: Sample Size 
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S/NO Category Target Population Sample size 

1 Low-level Management 3,200 213 

2 Middle level Management 1,480 99 

3 Top level Management  920 61 

 Total 5,600 373 

Source: Fair Trade (2020) 

 

3.3 Instrumentation 

The study relied mainly on primary data. The researcher used questionnaire as the research instrument. The 

research also undertook a desk review of existing information about the study areas and collected qualitative 

data through in-depth interviews from respondents who were conversant with the subject through various 

interactions or experiences. A self-administered structured questionnaire was dropped to each respondent 

and picked later. The questionnaire consisted of both open ended and closed ended questions and were 

divided into two parts. The first part covered the independent variable (compensation system) while the 

second part covered the dependent variable (employee engagement).The closed ended statements were 

based on five likert scale from 1-strongly disagree, 2-disagree, 3-Undecided, 4-agree and 5-strongly 

agree.Out of 373 administered questionnaires, 315 questionnaires were successfully filled and handed back 

to the researcher which gives 84.4% response rate. 

The pilot testing involved administering the structured questionnaires on a few respondents working with 

Desire Flora horticultural firm in Kajiado County. The participants in this study were 10% of the sample 

size, that is, 37 respondents. The filled questionnaires underwent both reliability and validity tests. 

Instrument’s reliability was tested through Cronbach’s Alpha (α). The Cronbach alpha ranged from 0.930 for 

employee engagement to 0.947 for compensation. The content validity was achieved through ensuring that 

each item was appropriate for a particular variable construct through determination calculation of the content 

validity index. The construct validity was maintained through restricting the items to the conceptualization 

of the variables and ensuring that the indicator of a particular variable is within the same construct. All the 

items were retained based on the general rule of thumb for acceptable factor loading of 40%. 

 

3.4 Data Analysis and Presentation 

To provide information, the data was processed using both quantitative and qualitative techniques in the 

context of SPSS 26. Content analysis was employed to analyze the qualitative data whereas multiple 

regression analysis was utilized to analyze the quantitative data by aide of SPSS Software version 26. 

Analyzed data was presented in form of tables, charts and graphs for ease of comparison and inference. By 

using Regression analysis at the 5% significance level, the research evaluated the connection between the 

independent factors and the dependent variable. Specifically, the used simple linear regression analysis.  

 

3.4.1 Diagnostic Tests 

Before data analysis is done the following diagnostic tests was undertaken. To check for normality, that is, 

whether data is normally distributed, Kolmogorov-Smirnov test of normality was used to meet this 

assumption. (Thadewald & Büning, 2017). In this research, heteroskedasticity was tested using the 

Likelihood Ratio (LR) test (Wiggins & Poi, 2015) and controlled by ensuring that the error variance is 

constant. 

 

4.0 Findings and Discussions 

4.1 Descriptive Statistics of Variables in the Study 

To determine the influence of compensation system on Employee engagement in Fairtrade horticultural 

firms in Kenya, the study sought to establish employee engagement in fairtrade horticultural firms in Kenya. 

The results are as shown in Table 1.0. 

 

Table 1.0: Employee Engagement 

5- Strongly agree; 4-Agree; 3-Neutral; 2- disagree;1- strongly disagree, S.D-Standard Deviation, N-Sample 

Size 

Employee engagement 5 4 3 2 1 Mean S.D 
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1. There is a feeling of vigor in 

accomplishing job tasks. 

45.1% 21.3% 6.7% 16.5% 10.5% 3.74 1.435 

2. There is enthusiasm about 

looking for opportunities to 

improve the organization’s 

performance 

34.9% 32.7% 4.8% 17.5% 10.2% 3.65 1.375 

3. There is a strong connection 

between personal values and 

organization values 

36.5% 27.9% 9.8% 13.3% 12.4% 3.63 1.407 

4. There is strong identification 

with the organization’s success 

and failures 

36.2% 30.8% 5.4% 17.5% 10.2% 3.65 1.384 

5. There is pride associated with 

working for the organization 

26% 33.3% 20.6% 13% 7% 3.58 1.203 

6. Employees keep up to date 

with any development within 

their job area/field 

31.4% 28.3% 19% 15.2% 6% 3.64 1.237 

7. Employees always volunteer 

to do extra work outside their 

job tasks to contribute to the 

organization’s success 

39.4% 27% 9.5% 15.9% 8.3% 3.73 1.342 

Average level of 

Employee Engagement 

N Minimum Maximu

m 

Grand 

Mean 

Std. Dev. 

315 1.14 5.00 3.66 1.21 

 

As shown in table 1.0, 45.1% of the respondents strongly agreed that at their job, they feel strong and 

vigorous in accomplishing job tasks while 21.3% agreed on the same assertion. On the other hand, 6.7% of 

the respondents were neutral on the statement that at their job, they feel strong and vigorous in 

accomplishing job tasks while 16.5% disagreed and 10.5% strongly disagreed. With a mean of 3.74 

indicated that the respondents agreed that at their job, they feel strong and vigorous in accomplishing job 

tasks and a standard deviation of 1.435, indicating a high variation in the responses. 

Regarding enthusiasm about looking for opportunities to improve this organization’s performance, 34.9% of 

the respondents strongly agreed and 32.7% agreed on the same statement. Conversely, 4.8%of the 

respondents were neutral on the statement, while 17.5% disagreed and 10.2% strongly disagreed. With a 

mean of 3.65, revealed that the respondents agreed on the statement that there is enthusiasm about looking 

for opportunities to improve the organization’s performance and a standard deviation of 1.375, indicating a 

high variation in the responses. 

The results also revealed that 36.5% of the respondents strongly agreed that there is a strong connection 

between personal values and the organization values, while 27.9% agreed on the same assertion. However, 

9.8% of the respondents were neutral on the statement, while 13.3% disagreed and 12.4% strongly 

disagreed. With a mean of 3.63 indicated that the respondents agreed that there is a strong connection 

between personal values and the organization values and a standard deviation of 1.407, indicating a high 

variation in the responses. 

Further, the results revealed that 36.2% of the respondents strongly identify with this organization’s success 

and failures while 30.8% of the respondents agreed on the same assertion. On the other hand, 5.4 % of the 

respondents were neutral, 17.5% disagreed while 10.2% strongly disagreed that they strongly identify with 

this organization’s success and failures. With a mean of 3.65, the participants agreed that there is strong 

identification with the organization’s success and failures and a standard deviation of 1.384, indicating a 

high variation in the responses. 

However, 26% of the respondents strongly agreed that there is pride associated with working for the 

organization and another 33.3% agreed. On the other hand, 20.6% of the total respondents were neutral on 

the statement, while 13% disagreed and 7% strongly disagreed. With a mean of 3.58, the respondents agreed 

that there is pride associated with working for the organization and a standard deviation of 1.203, indicating 

a high variation in the responses. 
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Moreover, 31.4% of the respondents strongly agreed that employees keep up to date with any development 

within their job area/field and 28.3% agreed on the same assertion. In addition, 19% of the respondents were 

neutral on the statement that employees keep up to date with any development within their job area/field, 

while 15.2% disagreed and 6% strongly disagreed on the same. With a mean of 3.64, the respondents agreed 

that employees keep up to date with any development within their job area/field and a standard deviation of 

1.237, indicating a high variation in the responses. 

Lastly, the results revealed that 39.4% of the respondents strongly agreed that employees always volunteer 

to do extra work outside their job tasks to contribute to the organization’s success, while 27% agreed on the 

same statement. Moreover, 9.5% of the respondents were neutral on the statement that employees always 

volunteer to do extra work outside their job tasks to contribute to the organization’s success, 15.9% 

disagreed while, 8.3% strongly disagreed that employees always volunteer to do extra work outside their job 

tasks to contribute to the organization’s success. With a mean of 3.73 the participants agreed that employees 

always volunteer to do extra work outside their job tasks to contribute to the organization’s success and a 

standard deviation of 1.342 indicating a high variation in the responses. 

Apparently, the average level of employee engagement (Grand mean) according to the sampled respondents 

was at 3.66 with a standard deviation of 1.21. This implies that majority of the respondents agreed with most 

of the statements that were used to measure employee engagement. However, significant standard deviation 

shows they were some variations implying that this rate of engagement is not uniform amongst the sampled 

firms.  

 

Table 2: Recognition practices 

5- Strongly agree; 4-Agree; 3-Neutral; 2- disagree; 1- strongly disagree 

Statements on recognition practices  5 4 3 2 1 Mean S.D 

1. Employer/immediate supervisor 

offers appreciation for the job well 

done 

38.4% 29.5% 7.6% 11.1% 13.3% 3.69 1.419 

2. Employer involves staff in decision 

making 

19.4% 42.9% 18.4% 15.6% 3.8% 3.58 1.083 

3. Employee recognition comes with 

increase in responsibility 

33% 32.4% 7.6% 18.7% 8.3% 3.63 1.330 

4. Employer provides opportunities to 

grow to high positions 

23.2% 37.8% 14.6% 18.1% 6.3% 3.53 1.208 

5. Employee recognition is 

accompanied with some rewards 

17.5% 38.4% 22.9% 17.5% 3.8% 3.48 1.086 

6. Exemplary employees have their 

names written in the company’s 

newsletter, and given letters of 

commendation 

15.9% 30.2% 34.3% 15.6% 4.1% 3.38 1.056 

7. Most hardworking employees who 

timely meet their job targets are 

normally given time off 

17.1% 37.5% 23.8% 17.5% 4.1% 3.46 1.092 

8. Allocation of office vehicles, 

parking lots and office space are 

well designed and fairly effected by 

the top management 

21.3% 37.1% 14.9% 21.6% 5.1% 3.48 1.190 

9. Generally, the non-monetary awards 

are more motivating to employees 

than the financial awards. 

18.7% 39% 15.6% 21% 5.7% 3.44 1.178 

Average level of 

Recognition practices 

N Minimum Maximum Grand 

Mean 

Std. Dev. 

315 1.00 5.00 3.52 0.99 
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As shown in table 2, 38.4% of the respondents strongly agreed that their employer/immediate supervisor 

offers appreciation for the job well done, while 29.5% agreed on the same assertion. On the other hand, 

7.6% of the respondents were neutral on the statement that their employer/immediate supervisor offers 

appreciation for the job well done while 11.1% disagreed and 13.3% strongly disagreed. With a mean of 

3.69 indicated that the respondents agreed that their employer/immediate supervisor offers appreciation for 

the job well done and a standard deviation of 1.419, indicating a high variation in the responses. 

Regarding their employer involving them in decision making, 19.4% of the respondents strongly agreed and 

42.9 % agreed on the same statement. Conversely, 18.4% of the respondents were neutral on the statement 

that their employer involves them in decision making, while 15.6% disagreed and 3.8% strongly disagreed. 

With a mean of 3.58, revealed that the respondents agreed on the statement that their employer involves 

them in decision making and a standard deviation of 1.083, indicating a high variation in the responses. 

The results also revealed that 33% of the respondents strongly agreed that employee recognition comes with 

an increase in responsibility, while 32.4% agreed on the same assertion. However, 7.6% of the respondents 

were neutral on the statement that employee recognition comes with an increase in responsibility, while 

18.7% disagreed and 8.3% strongly disagreed. With a mean of 3.63, indicated that the respondents agreed 

that employee recognition comes with increase in responsibility and a standard deviation of 1.330, indicating 

a high variation in the responses. 

Further, the results revealed that 23.2% of the respondents strongly agreed that their employer provides 

opportunities to grow to high positions, while 37.8% of the respondents agreed on the same assertion. On the 

other hand, 14.6% of the respondents were neutral, 18.1% disagreed, while 6.3% strongly disagreed that 

their employer provides opportunities to grow to high positions. With a mean of 3.53, the participants agreed 

that their employer provides opportunities to grow to high positions and a standard deviation of 1.208, 

indicating a high variation in the responses. 

However, 17.5% of the respondents strongly agreed that employee recognition is accompanied with some 

rewards and another 38.4% agreed. On the other hand, 22.9% of the total respondents were neutral on the 

statement that employee recognition is accompanied with some rewards, while 17.5% disagreed and 3.8% 

strongly disagreed. With a mean of 3.48, the respondents fairly agreed that employee recognition is 

accompanied with some rewards and a standard deviation of 1.086, indicating a high variation in the 

responses. 

Moreover, 15.9% of the respondents strongly agreed that exemplary employees have their names written in 

the company’s newsletter and given letters of commendation and 30.2% agreed on the same assertion. In 

addition, 34.3% of the respondents were neutral on the statement that exemplary employees have their 

names written in the company’s newsletter and given letters of commendation while 15.6% disagreed and 

4.1% strongly disagreed on the same. With a mean of 3.38, the respondents were more of neutral that 

exemplary employees have their names written in the company’s newsletter and given letters of 

commendation and a standard deviation of 1.056, indicating a high variation in the responses. 

According to the findings, 17.1% of the respondents strongly agreed that most hardworking employees who 

timely meet their job targets are normally given time off, while 37.5% agreed on the same. On the other 

hand, 23.8% of the respondents were neutral on the statement that most hardworking employees who timely 

meet their job targets are normally given time off, while 17.5% disagreed and 4.1 strongly disagreed. With a 

mean of 3.46, the respondents fairly agreed that most hardworking employees who timely meet their job 

targets are normally given time off and a standard deviation of 1.092, indicating a high variation in the 

responses. 

However, 21.3% of the respondents strongly agreed that allocation of office vehicles, parking lots and office 

space are well designed and fairly effected by the top management while 37.1% agreed on the same. 

Moreover, 14.9% of the respondents were neutral on the statement that allocation of office vehicles, parking 

lots and office space are well designed and fairly effected by the top management while 21.6% of the 

respondents disagreed and 5.1 strongly disagreed. With a mean of 3.48, the participants fairly agreed that 

allocation of office vehicles, parking lots and office space are well designed and fairly effected by the top 

management. A standard deviation of 1.190, indicating a high variation in the responses. 

Lastly, the results revealed that 18.7% of the respondents strongly agreed that generally, the non-monetary 

awards are more motivating to employees than the financial awards while 39% agreed on the same 

statement. Moreover, 15.6% of the respondents were neutral on the statement that generally, the non-

monetary awards are more motivating to employees than the financial awards, 21% disagreed, while 5.7% 
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strongly disagreed that generally, the non-monetary awards are more motivating to employees than the 

financial awards. With a mean of 3.44 the participants were more on neutral that generally, the non-monetary 

awards are more motivating to employees than the financial awards and a standard deviation of 1.178, 

indicating a high variation in the responses. 

The average level of recognition practices (Grand mean) according to the sampled respondents was at 3.52 

with a standard deviation of 0.99. This implies that most of the respondents were in agreement with most of 

the statements that were used to measure recognition practices. Nevertheless, significant standard deviation 

shows there were some variations implying that the recognition practices is not uniform amongst all the 

sampled firms. Achua and Lussier (2013) argued that employees who are much valued in organization tend 

to improve their performance and at the same time reduce turnover which positively affects organization 

performance. Gong (2009) concurs with the above statement by stating that, in order to increase employee 

performance one of the significant factor that should be considered and which falls under the non-financial 

rewards is recognition. Bradler, Dur, Neckermann, and Non (2016) found that recognition increases 

subsequent performance substantially, and particularly when recognition is exclusively provided to the best 

performers. Remarkably, workers who receive recognition are mainly responsible for this performance 

increase. 

 

4.2 Linear Regression between Entrepreneurial Marketing Practice and Performance 

The null hypothesis of the study sought to examine the significance of the causal and effect relationship 

between Recognition practices and employee engagement in Fairtrade horticultural firms in Kenya. The 

model (Recognition practices) was able to explain 20.3% of the variation in the Employee engagement in 

Fairtrade horticultural firms in Kenya as indicated by the R Square = 0.203 as shown in the model summary 

of Table 3. The ANOVA test results from table 4.30 were F (1, 313) =79.748, P = 0.000< 0.05; an indication 

that the Simple Linear Regression model was a good fit to our dataset.  

The regression Coefficient results showed that = 0.692, t =8.930, p=0.000<0.05; hence recognition 

practices had a statistically significant influence on the Employee engagement in Fairtrade horticultural 

firms in Kenya. Recognition practices had a positive standardized beta coefficient = 0.692 as shown in the 

coefficients results of Table 4.30; The findings presented show that Employee engagement is predicated to 

improve by 0.692 when the Recognition practices variable goes up by one unit. To predict the Employee 

engagement in Fairtrade horticultural firms in Kenya when given the level of Recognition practices, the 

study suggests the use of the following model; 

Employee engagement = 1.249+ 0.692 Recognition practices 

 

Table 3: Linear Regression Analysis between Recognition practices and Employee engagement 

Model Summary 

Model R R Square 

Adjusted 

R Square Std. Error of the Estimate 

1 .451
a
 .203 .201 .88511 

a. Predictors: (Constant), Recognition practices 

b. Dependent Variable: Employee engagement  

ANOVA
a
 

Model Sum of Squares Df Mean Square F Sig. 

1 Regression 62.476 1 62.476 79.748 .000
b
 

Residual 245.212 313 .783   

Total 307.689 314    

a. Dependent Variable: Employee engagement  

b. Predictors: (Constant), Recognition practices 

Coefficients
a
 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

T Sig.  Std. Error Beta 

1 (Constant)  1.249 .307  4.065 .000 

Recognition practices .692 .078 .451 8.930 .000 

a. Dependent Variable: Employee engagement  
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The above findings demonstrate that Employee engagement is positively influenced by Recognition 

practices. The findings corroborate with Jennifer (2015) found that public recognition and appreciation for a 

job well done as factors that influence organizational performance. Other employees will be motivated by 

commendation letters, a lunch treat by the office or even having the employee of the month tag. Mike et al. 

(2014) ascertained that recognition motivates tea factory employees in Kenya to perform. According to the 

authors, employee are highly motivated when are recognized with physical reward which led to performance 

improvement. 

Although Chacha (2014) had similar results where he found out that a clear employee rewards policy 

enhances employee performance and cultivates a motivated work force, this was not with the case of Bradler 

et al. (2016). The study found that recognition increases subsequent performance substantially, and 

particularly so when recognition is exclusively provided to the best performers. Remarkably, workers who 

did not receive recognition are mainly responsible for this performance increase. This implies that, workers 

who are not rewarded are demotivated to perform better as compared to those who were recognized and 

rewarded.  

Tessema et al. (2015) found that not all employee recognition practices lead to organizational performance 

improvement. In their study, they found that compared to United States of America, recognition of 

employees in Malaysia and Vietnam does not result to improvement in organizational performance. This was 

mainly influenced by organizational culture of the organization specifically the process of selecting who to 

reward and the perception of employees toward the physical rewards. The study concluded that rewards may 

increase individual employee performance but not overall organization performance. 

 

4.3 Discussion of the Results 

The study found that most respondents agreed their employers or supervisors appreciated them for a job well 

done. This type of recognition is vital in enhancing employee engagement as it provides validation and 

acknowledgment of employees' efforts. According to Anitha and Begum (2022), regular appreciation 

contributes to an environment where employees feel valued and respected, which increases their overall job 

satisfaction and engagement. The findings are supported by Herzberg's Two-Factor Theory, which suggests 

that recognition acts as a strong motivator by fulfilling employees’ higher-level psychological needs. This, in 

turn, boosts their morale and encourages them to go above and beyond in their roles. 

Employee involvement in decision-making was highlighted as a critical aspect of recognition in the study. 

When employees are included in decisions that affect their work, they feel a greater sense of control and 

influence, which strengthens their commitment to the organization. Muthuri et al. (2022) emphasized that 

decision-making involvement fosters a sense of empowerment, which is crucial for enhancing intrinsic 

motivation and engagement. This finding aligns with the principles of participative leadership, where leaders 

seek input from employees, thereby increasing their sense of ownership and responsibility towards 

organizational outcomes. In the context of Fairtrade horticultural firms, such practices can lead to more 

innovative solutions and higher productivity as employees feel their voices are heard and valued. 

The study also indicated that recognition in the form of increased responsibility significantly impacts 

employee engagement. This finding is consistent with Deci and Ryan’s (2021) Self-Determination Theory, 

which posits that opportunities for growth and the ability to tackle challenging tasks satisfy employees’ 

psychological needs for competence and autonomy. When recognition is coupled with increased 

responsibilities, it signals trust and confidence in the employee's abilities, fostering a deeper sense of 

commitment and engagement. It also provides employees with the opportunity to develop new skills and 

advance in their careers, which can further boost their engagement and loyalty to the organization. 

The provision of opportunities for higher positions as part of recognition practices was another significant 

finding of the study. Career development opportunities are a powerful motivator and can significantly 

influence employee engagement. Kariuki and Murimi (2023) found that when employees perceive clear 

pathways for advancement, they are more likely to remain committed and engaged. Such opportunities not 

only reward past performance but also set the stage for future achievements, motivating employees to invest 

more effort into their work. In the competitive horticultural sector, where skilled labor is essential, offering 
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advancement opportunities can help attract and retain top talent, thereby enhancing organizational 

performance. 

The study confirmed a direct relationship between recognition practices and employee engagement, 

implying that effective recognition practices can significantly boost engagement levels. The coefficient of 

determination (R² = 0.203, p = 0.000) indicates that 20.3% of the variation in employee engagement can be 

explained by recognition practices. This is a substantial proportion, highlighting the importance of 

recognition in influencing engagement. However, the remaining 79.7% suggests that other factors, such as 

leadership style, work-life balance, and job security, also play crucial roles in shaping engagement levels. 

This finding is consistent with research by Tessema et al. (2021), which shows that while recognition is a 

key driver of engagement, a holistic approach that includes various factors is necessary to fully engage 

employees. 

The study found that a unit increase in recognition practices leads to a significant increase in employee 

engagement by 0.692 units (β1 = 0.692, p = 0.001). This implies that even small improvements in 

recognition practices can lead to meaningful enhancements in employee engagement. For instance, 

introducing regular performance reviews where positive feedback is provided, or establishing employee of 

the month programs, could result in noticeable improvements in engagement levels. This finding is 

particularly relevant for organizations with limited resources, as it demonstrates that even low-cost 

recognition initiatives can have a substantial impact on employee motivation and performance. 

The study establishes recognition practices as significant predictors of employee engagement. This is crucial 

for Fairtrade horticultural firms, where labor conditions and employee welfare are central to the 

organization's values and operational standards. By focusing on recognition, these firms can align their 

management practices with Fairtrade principles, which emphasize fair treatment and support for workers. 

Effective recognition practices not only enhance employee satisfaction but also contribute to better 

organizational outcomes such as higher productivity, reduced absenteeism, and improved quality of products 

and services. This alignment between employee engagement and organizational goals is essential for the 

sustainability and growth of Fairtrade firms. 

The study's findings have important implications for the strategic management of Fairtrade horticultural 

firms. By implementing structured recognition programs that are aligned with employees' preferences and 

organizational goals, firms can create a more positive work environment that fosters engagement and 

productivity. For instance, recognition programs that acknowledge team achievements can promote 

collaboration and improve team dynamics. Additionally, offering professional development opportunities as 

a form of recognition can help build a more skilled and committed workforce, thereby enhancing the firm's 

competitiveness in the global market. 

Overall, the study demonstrates that recognition practices significantly influence employee engagement in 

Fairtrade horticultural firms in Kenya. Each of the specific aspects of recognition discussed—appreciation 

for good work, involvement in decision-making, increased responsibilities, and opportunities for 

advancement—contributes uniquely to enhancing engagement. By adopting a comprehensive approach to 

recognition, which includes both formal and informal methods, Fairtrade horticultural firms can foster a 

motivated and engaged workforce, ultimately leading to better organizational performance and employee 

satisfaction. 

 

5.0 Conclusions and Recommendations 

The study concluded that recognition practices significantly influence employee engagement in Fairtrade 

horticultural firms in Kenya. The rejection of the null hypothesis confirmed that effective recognition 

practices are essential in promoting higher levels of employee engagement, as evidenced by increased vigor, 

dedication, and alignment between personal and organizational values. These findings highlight the 

importance of implementing structured recognition programs, both monetary and non-monetary, to foster a 

motivated and engaged workforce. 

The study revealed that various forms of recognition positively impact employee engagement. Monetary and 

non-monetary recognition programs, such as bonuses, awards, public acknowledgment, and certificates of 
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appreciation, were shown to boost employee morale and encourage additional effort in their roles. Moreover, 

the delegation of power, allowing employees to take on leadership roles and participate in decision-making 

processes, contributed to a sense of ownership and responsibility, which further enhanced their engagement 

and commitment to the organization. Similarly, reward-based responsibilities and involvement in decision-

making processes were found to strengthen employees' connection to the organization’s goals and values, 

cultivating a deeper sense of loyalty and identification with the organization. This increased level of 

engagement not only benefits employees but also contributes to the overall success and sustainability of 

Fairtrade horticultural firms by aligning employees’ efforts with organizational objectives. 

Based on these findings, the study recommends several strategies to enhance employee engagement through 

effective recognition practices. Firstly, top management in horticultural firms should establish a 

comprehensive recognition framework that defines clear criteria and categories for recognizing outstanding 

performance. This framework should encompass both monetary rewards, such as bonuses and salary 

increments, and non-monetary rewards, such as certificates of appreciation, employee of the month awards, 

and public acknowledgments. Recognition programs should be regular and personalized to cater to the 

diverse preferences of employees, making them more meaningful and effective. For instance, while some 

employees may value public recognition, others may prefer private acknowledgment or opportunities for 

professional development. 

To ensure effective implementation, supervisors and middle managers should be equipped with the 

necessary tools and training to recognize employees appropriately. This includes training on providing 

constructive feedback, celebrating small wins, and recognizing contributions in a timely manner. 

Empowering supervisors to recognize their team members can strengthen team dynamics and foster a 

positive work environment. Additionally, recognition should be embedded into the organizational culture 

rather than being seen as a one-time event. Encouraging a culture where employees regularly appreciate 

each other’s efforts can create a more supportive and cohesive workplace. Initiatives such as peer 

recognition programs, team celebrations, and shout-outs during meetings can facilitate this culture of 

recognition. 
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